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1. WebQUAL. 
2. Web Sites. 
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4. User. 
5. Feed back. 
6. Information Consumer. 
7. User Expectations. 
8. User Perceptions8. 
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1. User-Oriented. 
2. Usefulness. 
3. Ease of Use. 
4. Entertainment.  
5. Complimentary Relationship. 
6. Construct. 
7. Item. 
8. Strongly Disagree. 
9. Strongly Agree. 
10. Conceptual Model. 
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1. Feed back. 
2. Hernon. 
3. Altman. 
4. Goldhor. 
5. Band. 
6. Customer.  
1. Wright. 
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1. Zeithaml.  
2. Parasuraman. 
3. Berry. 
4. Heath. 
5. Barnes. 
6. Vidgen. 
7. Quality Function Deployment. 
8. Slabey. 
9. Garvin. 
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1. Machin as judge. 
2. Bauer. 
3. Scharl. 
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1. Expert as judge. 
2. Hoffman. 
3. Olsina. 
4. Customer as judge. 
5. Information System. 
6. Theory of Reasoned Action (TRA). 
7. Individuals Behavior. 
8. Intentions. 
9. Attitudes. 
10. Subjective Norms. 
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1. Davis. 
2. Using Computer Technology. 
3. Technology Acceptance Model. 
4. Venkatesh. 
5. Perceived ease of use. 
6. Perceived usefulness. 
7. Word Processors. 
8. Email. 
9. Drawing Tools. 
10. Hospital Information Systems. 
11. Sjazna. 
12. Agarwal. 
13. Karanhanna. 
14. Entertainment. 
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1. Content Validity. 
2. Bagozzi. 
3. Phillips. 
4. Theoretical Meaningfulness of Concept. 
5. Observational Meaningfulness of Concept. 
6. Internal Consistency. 
7. Discriminant Validity. 
8. Convergent Validity. 
9. Nomological Validity. 
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