
 

 

 

 

. 

 

 

 

                                                           
 



 

 

Fogg, 

 

Troll, 

                                                           
. Fogg. 



 

 

 

                                                           
. Captology (Computer as persuasive technology). 



 

 

 

 

Computer as Persuasive Technology

(Fogg, )



 

 

Fogg, 

 

Fogg, 

 

 

 

                                                           
. Endogenous intents. 

. Exogenous intents. 



 

 

 

Fogg,  

                                                           
. Autogenous intents. 

. Tool. 

. Medium. 



 

 

                                                           
. Social actor. 



 

 

Intille et al., PDA

 

                                                           
. Just in Time Persuasion. 

. Comparison Shopping. 



 

 

 

 

King and 

terster, 

                                                           
. Simulating Experience. 

. Personalization. 

. Recommendation. 

. Automated Collaborative Filtering. 

. Monitoring and Tracking. 



 

 

 

  

  

  

 
(Fogg,  

 

                                                           
. Competition. 

. Fogg Behavior Model (FBM). 

. Sufficient Motivation. 

. Sufficient Ability. 

. Effective Trigger. 



 

 

 



 

 

 

 

 

 

 

 

  

  

  

  

  

                                                           
. Time. 

. Money. 

. Physical Effort. 

. Brain Cycles. 



 

 

  

                                                                                                                                         
. Social Deviance. 

. Non- Routine. 



 

 

Fogg, 

 

                                                           
. Reduction. 

. Customer Relationship Management.  



 

 

bibliotek.dk

                                                           
. Tunneling. 



 

 

Nielsen, (Sanatjoo, )

                                                           
. Tailoring. 
. Suggestion. 



 

 

 

                                                           
. Self- Monitoring. 
. Surveillance. 

. Conditioning.  



 

 

Lyyke,  

Fogg, 

Bjornborn, 

Bjornborn, 

                                                           
. Bjornborn. 



 

 

 

a; b

Lyyke, 

                                                           
. Mehugh and Larsen. 
. Lyyke. 



 

 

Within Range 

 Within Range

iLibrarian

 

 

iLibrarrian



 

 

 

 

. 

(Jansen, ) 

                                                           
. Modeling. 



 

 

Markey, 

 

  

 

 

  

  

  

  

  

  

 

 

                                                           
. Nakajima. 



 

 

 

 
 

Nakajima, et.al, 

 



 

 

 

a 

 



 

 

 
Fogg, b 



 

 

 



 

 

Lykke, 

Lykke, 



 

 

Troll, 

 



 

 

 

 

 

 

 

 

- Björneborn, L. ( ). Serendipity dimensions and user

physical library interface. Information Research ( ) , paper Available at: 

http://InformationR.net/ir/ - /paper .html 

- Bjoneborn, L. ( ). Design dimensions enabling divergent behavior across physical, 

dogotal and social library interfaces. Persuasive-  

- Fogg, B. J. ( ). Captology: the study of computers as persuasive technologies. In  CHI 

: CHI  conference summary on Human factors in computing systems. New York, NY, 

USA: ACMPress. 
- Fogg, B.J. ( ).Captology: the study of computers as persuasive technologies'. 

Proceedings of CHI , -  March, p .  

- Fogg, B.J. ( ). Persuasive Technology. Morgan Kaufman. San Francisco . 

- Fogg, B.J. ( a). A behavior model for persuasive designer. Persuasive- , April - , 

Claremont, California, USA. 
- Fogg, B.J. ( b). Creating persuasive technologies: an eight-step design process'. 

Persuasive- , April - , Claremont, California, USA.  

- Intille, C. Kukla, R. Farzanfar, & W. Bakr. ( ) Just-in-Time Technology to Encourage 

Incremental, Dietary Behavior Change. Proceedings of the AMIA  Symposium, 

available at: 
Http://web.media.mit.edu/~intille/papers-files/IntilleKuklaFarzanfarBakr .pdf  



 

 

- Jansen, B. J. . Seeking and Implementing Automated Assistance during the Search 

Process. Information Processing & Management. ( ), - . 

- Lykke, M. ( ). Persuasive design strategies: means to improve the use of information 

organisation and search features in web site information architecture?. Proceedings ASIST 
Special Interest Group on Classification Research th Workshop on November , .  

- Markey, K ( ). Twenty-Five Years of End-User Searching, Part : Research Findings. 

Journal of the American Society for Information Science and Technology, ( ). - . 

- McHugh, R. & Larsen B. ( a): Persuading Collaboration: Analysing Persuasion in 

Online Collaboration Projects. International Journal on Social Media MMM: Monitoring, 
Measurement, and Mining. ( ), - . 

- McHugh, R. & Larsen B. ( b): Analysing User Lifetime in Voluntary Online 

Collaboration. In Proceedings of the Tenth Danish Human-Computer Interaction Research 
Symposium (DHRS ). Roskilde : Roskilde University p. - . (Computer Science 

Research Report; ).  

- Nakajima, T., Lehdonvirta,V., Tokunaga, E., & Kimura, H. ( ). Reflecting human 

: Proceeding of the th ACM conference 

on Designing interactive systems (pp. - ). New York, NY, USA: ACM. 

- Phillip King & Jason Terster ( ) The Landscape of Persuasive Technologies. 

Communications of the ACM, Volume , Issue , P. -   

- Troll, Denise. ( ). How and Why Libraries are Changing: What We Know and What We 

Need to Know. University LibrariesResearch. Paper .  

http://repository.cmu.edu/lib_science/  

 
 


